ABSTRACT. Corporate social responsibility (CSR) has become a much-discussed subject in the business world. The Internet has become one of the main tools for CSR information disclosure, allowing companies to publicise more information less expensively and faster than ever before. As a result, corporations are increasingly concerned with communicating ethically and responsibly to the diversity of stakeholders through the web. This paper addresses the main question as whether CSR information disclosure on corporate websites is influenced by country of origin and/or industry sector. Analysing the websites of 127 corporations from emerging countries, such as Brazil, Chile, China, India, Indonesia, Mexico, Thailand and South Africa, it becomes evident that both country of origin and industry sector have a significant influence over CSR information disclosure on the web (CSRI-DOW). Based on the data studied, country of origin has a stronger influence over CSRIDOW than industry sector.
Introduction
Corporate social responsibility (CSR) has become a much-discussed subject in the business world and a number of issues have arisen, such as CSR communication. According to Morsing and Schultz (2006) , messages regarding corporate ethics and social initiatives have the power to evoke strong positive reactions among stakeholders. As a result, corporations are increasingly concerned with communicating to the diversity of stakeholder groups in an ethical and responsible fashion.
This communication with stakeholders is accomplished through a number of communication channels, such as sustainability reports, advertising campaigns on television, billboards and the Internet. The Internet is increasingly becoming one of the main tools for CSR information disclosure, as it allows companies to publicise more information less expensively and faster than ever before. This medium has been used as a multimedia communication channel since the 1990s. Unlike traditional media (newspapers, magazines, billboards, television and radio), the Internet allows the company to publicise detailed, up-to-date information. Moreover, the information remains permanently available on the web, allowing the Internet user to choose which subjects he/she wants to access and as often as he/she wishes. Corporate websites provide an official perspective regarding CSR within the corporation for all its stakeholders. It is important to investigate whether there are differences between countries regarding CSR information disclosure through corporate websites and whether there are relationships between disclosure, country of origin and industry sector. This present work focuses on large companies from emerging countries while recognising the diversity of economic, social and political contexts of each. Although there are major problems related to social exclusion and poverty in these countries and companies are somehow expected to play an important social role as providers of social good for society, these two aspects alone are far from establishing like-minded corporate behaviour in different industry sectors and countries within the group of 127 corporations studied. This paper investigates the ways in which the largest corporations from emerging countries disclose information on CSR through their corporate websites. A further aim is to determine whether there are any links between CSR information disclosure, country of origin of the corporation and industry sector. Thus, the following research question is posed: How far is CSR information disclosure on corporate websites under the influence of country of origin and/or industry sector?
The next session will address the theoretical framework regarding CSR in the context of emerging countries and information disclosure through corporate websites.
Corporate social responsibility CSR can be represented as an umbrella-term covering a diversity of subjects. Standard presentations of CSR literature begin with Bowen (1953) and go through Friedman (1962) , Carroll (1979) and Freeman (1984) , tracing the development of various concepts regarding business responsibility. 'CSR' is more than a new term for academic study. It is a response to contemporary circumstances of globalisation, in which capitalism is expected to play a social or ameliorative role rather than merely making profits for business owners.
Corporate social responsibility in emerging countries
The buzz around CSR is associated with the globalisation process, which stimulates economic and social development in emerging economies through industrial development, an increase in the job market and technological transference. However, globalisation can also interfere in the regulatory process developed by governments in emerging countries, which may encourage lower regulatory standards in order to attract multinational companies (Christmann and Taylor, 2001) .
As the government is not fully able to take care of the population and be responsible for its quality of life, companies play an important role in society and try to differentiate from each other through CSR actions (Jamali and Mirshak, 2007) . Developed nations implement practical actions that can stimulate CSR development. For example, the Europe Commission declared 2005 as the year of CSR in countries of the European Community (Luetkenhorst, 2004) . Other examples come from the United Kingdom, which was the first country to have a CSR minister in the department of Industry and Commerce. Similarly, France has a mandatory law according to which companies with more than 300 employees must draft social responsibility reports. The support of the Danish government comes in the form of a CSR research centre.
However, Jamali (2007) argues that these initiatives have not encountered similar interest in developing countries. Despite the scarcity of data due to little research developed in the international context, it can be inferred that a number of factors prevent the development of CSR in developing countries, for instance: civil society is not well organised; the government does not strongly promote CSR; companies do not face strong, constant pressure; and the press has yet to assume the role of watchdog. Such countries face a number of obstacles 370
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